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Reprise from an

Exclusive Neighbourhood

in Exclusive Area




Separate Entrance to
Each Floor

Enables each floor to have a different

""""

function and business

Equipped with
Elevator™®

Easy vertical access with elevator,

friendly for elderly and wheelchair users

Grand Business R
Compatible

Flexible design makes it available

to combine 2 or more units into 1
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*Disclaimer **Elevator ready for 4-storey products (in SHOWCASE/ICONIC nnly),‘Space for-hift ava:labfe(ihMAS \pJRdDUC/T‘ﬁ)

- )

[ "
#! P R ——— - p—



0 | e
R S

Y IS =

dly

ien
. 4

ion)
iving

(cross ventilat
every floor
Parking ratio 1

Bathroom for |
component and toilet on

Floor Area of exclusive
destination Japanese tenants

ONLY FOR FASHIONABLE
SOCIETY CONVENIENCE
Environmentally fr

Available Showcase 600 sgm



BLENDING MODERN

COMMERCIAL SPACES
WITH OPULENT
seererseeverw N | LIVING SPACES
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Dynamic Commercial Level
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st & 2nd Floor :

Dynamic Commercial Level

MODERN
COMMERCIAL
SPACES

Designed to FulFil

Shopping Enjoyment.

Tenant Mix Facilitates Wide Age Range,

from Children to Elderly.
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1st & 2nd Floor :

Dynamic Commercial Level

STYLISH DESIGN

Excellent Space to

}.{@ Create Your Fabulous Business
u -".-'-

’ With Floor to
Ceiling 3 - 3,7 Meters High

Equipped With High Quality
Aluminum Window Frames and , ’F?f
Sliding Doors with '

Clear Annealed Glass




1st & 2nd Floor ;:

Dynamic Commercial Level

BALCONY IN
EVERY UNITS

Qutdoor Space for Healthier Hangout SpOt and
Alfresco Dining Area 5 Meters Wide on The Second _F_I»oor~

*Disclaimer



1st & 2nd Floor
Dynamic Commercial Level

BOUTIQUE

OFFICE

Statement for Your Achievement
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1st & 2nd Floor : Dynamic Commercial Level

BOUTIQUE OFFICE

Spacious Area to Manage All Your BusineSses in One

*Disclaimer









A PLACE TO HANGOUT
IN UBER COMMUNITY
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3rd & 4th Floor

Opulent Living Level




3rd & 4th Floor : Opulent Living Level
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YOUR POTENTIAL MARKET
FASHIONABLE SOCIETY SURROUNDING DAIKANYAMA

Captive market for the proposed commercial development

Includes potential demand from The Zora residents,

office workers in Green Office Park and Scientia Business Park,

and university students in BSD and Serpong area.
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Potential Captive Market
(The Zora Residents)

4 579

Clusters Total

Launched Households
Houses Houses Handed
Built”® Over to Customers”

Premium residential clusters
with price range at

4,7 - 12,5 billion

") As of 31 December 2020
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'8 sqm wide garden/backyard® o
aple Society Comfort \

-
. T

Conditions Applied
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STANDARD CORNER PLAZA

Standard : 28 Units ® comer: 1 Unit ) Plaza: 5 Units “\

LULLI HYPERMARKET i
DE PARK j

g FiRiE DAMAIINDAH GO
CE HARDWARE
MITRA 10

COURTS HERO

LUXURY
DEVELOPMENT

ASTRA BCA JAKARTA - - — 27
NANYANG 5
GRAMEDIA SCHOOL (‘. ‘ }& ﬁ;w '1. "’. 1_‘% LT ;y,,_b . %9 -._ X J&'}nk-.,“ ,;-f. o 'w - -~ :
FLECTRONIC ' i Y/ jiE s/ ; 3 J ¢
CITY 5 '
THE MOZIA FORESTA |

BUSSINESS LOFT i ' : = —




BAIKANYAMA
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15t Floor 2" Floor

Dynamic Commercial Level
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3" Floor Roof Top
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Roof Top

Opulent Living Level

/

1. Digital

2. CCTV Analog Camera

>

Door Lock 3. CCTV IP Camera

\\\l/,/

e

5. Emergency (Panic) Button

4. Strobe Light With Buzzer

\

6. Smart Home Gateway (Mini Hub)




DBAIKANYAMA B

Commyreoh! Dusiness bivors B

g
T 'W,nmnnf' I
iln’ (L LITRLY
i3 :
3
) 3
a B ?
1** Floor 2" Floor 4™ Floor Roof Top
Dynamic Commercial Level @ Opulent Living Level
/ A= — X
o n* = —

\

1. Digital Door Lock 2. CCTV Analog Camera 3. CCTV IP Camera 4. Strobe Light With Buzzer 5. Emergency (Panic) Button 6. Smart Home Gateway (Mini Hub)




Foundation

Main Structure
Interior Wall Finishes
Ceiling

Roof

Main Door

Facade

= @VIRCADON I

Mini Pile

Reinforced Concrete

Brick With Plaster and Paint

Gypsum Board In Interior Paint Finish
Metal Deck With Insulation

Concrete Deck

Tempered Glass With Finish Good Alumunium Frame

Clear Glass With Alumunium Frame

Modified Clay Material With Travertine Look

Alumunium Composite Panel With Solid Color and

Wood Look Finish

Weather Shield Exterior Paint

Y RESTCO.

Floor : = Interior Area
Homogeneous Tile 60 x 60 cm
- Terrace Area
Homogeneous Tile 60 x 60 cm
- Balcony Area
Homogeneous Tile 20 x 120 c¢cm
With Wood Look
- Roof Deck Area
Concrete Finish

- Stairs Area

Homogeneous Tile

! 1R
A4 A, ’
0 a .
N OV 4 > B
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» o
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o agan

Toilet

| —

.

1l

Electricity

Water Supply

: - Wall Finishes
Homogeneous Tile
- Floor Finishes
Homogeneous Tile
- Sanitary
TOTO or Equivalent
. 6.600 VA

PDAM
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PRICE RANGE

6 8 B i 0* STANDARD CORNER
243/100 274/120

*Terms and Conditions Applied




WHY DAIKANYAMA ?

ADOPTING THE ZORA CONCEPT ‘HIGH ABOVE EXPECTATION’
-Hi-Tech, Hi-Specs, & High Quality
+3G Premium Facilities:
Easy vertical access with elevator, friendly for elderly and wheelchair users. (in SHOWCASE/ICONIC only)

Tenant mix facilitates wide age range, from children to elderly.

DAIKANYAMA AREA

+Available Showcase 600 sgm Floor Area of exclusive destination Japanese tenants
-Adjacent to IPEKA School, potential to synergize with education
-Saigoyama Park for Fashionable Sociaty Lifestyle




D/—\IKANYAMA

- Blending Modern Commercial Spaces with Opulent Living
Spaces \\\\\

- Balcony in every units :

OQutdoor Space for healthier Hangout Spot and Alfresco
dining area 5 meters wide on the second floor /

- Grand Business Compatible :

Flexible Design makes it available to combine 2 or more WHY DAIKANYAMA ?
units into 1 DAIKANYAMA SELLING POINT

- Elevator ready for 4-storey products

(in SHOWCASE/ICONIC only). Space for lift available

(in MASS PRODUCTS)
- Complete with roof top garden

Well-designed 7,9 sgm rooftop area for living component
- Bathroom for living component and toilet on every floor
- Equipped with 14,8 sgm wide garden/backyard for

Fashionable Society Comfort




BAIKANYAMA

Commurern! Dusiness bivors: BB / ® R A

» Stylish Design
—————— T~
Excellent Space to create your Fabulous business with floor

to ceiling 3 - 3,7 meters high
Equipped with high quality aluminum window frames and

sliding doors with clear annealed glass

- Integrated Security System

WHY DAIKANYAMA ?
DAIKANYAMA SELLING POINT

Digital Door Lock

CCTV Analog Camera

CCTV IP Camera
Strobe Light with Buzzer
Emergency (Panic) Button
Smart Home Gateway (mini hub)
- Environmentally friendly (cross ventilation)

- Parking ratio 1: 4
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While svery reazonalde care hat been vaken in the greparation of the brochure and
mbrrmatioh dusumeny, the developer amd e agent canmet be held rewgonsible
for ary nocouracies. AR elementc are iInendad o be correct but are not 1o be regarded
& Llatemenl or repreveniation of fact

." ember o
E}“'! BSD DIAMOND Joint Venture of | RE| TANGERANG REALTY INVESTMENT e

%2\ DEVELOPMENT a subsidiary of % Mitsubishi Corporation sinarmas land
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